
F U N D  I I  ·  O P P O R T U N I T Y  S U M M A R Y

E A R L Y - S T A G E  C O N S U M E R

F U ND S I Z E T A RGET  I NV ES T MENT S I NCU BA T I ONS

$75M 45–50 2–3

S CROLL  T O EXPLORE



O U R  M I S S I O N

Investing in resilient
founders building

transformative consumer
businesses.

S T A G E

Pre-Seed through Series A

F O C U S

Health, well-being and

experiences

E D G E

Operators backing operators
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OU R  T H E SI S

The next wave of AI is consumer.

As the generative-AI cycle matures, the easy enterprise trade is largely
priced in. We believe the next leg of AI value creation will be in consumer.

Consumers don’t buyAI.They buy
better products.

Press On Ventures is purpose-built for both.

01 A I - E N A BL E D  P R OD U CT  E X P E R I E N CE S

AI is the experience, not a
feature.
Companies whose product is fundamentally 10× better
because of AI. Products that simply could not have
existed two years ago.

Helix.ID
A two-second voice check that proves a
user is a live human, with no ID scan. →

10Beauty
A salon-quality manicure in 17 minutes,
via computer-vision robotics. →

Magic Story
A multi-agent “Automated Hollywood”
for personaliz ed children’s media. →

366
personalized production
releases in July

−50%
compute cost, month over
month

Magic Story shipped 366 personalized production releases
in July alone while cutting compute costs 50% month over
month.

02 A I - L E V E R A G E D  OP E R A T OR S

AI as an unfair advantage.

Consumer-product teams using AI across GTM,
creative, and ops, compressing years of burn into
months of disciplined execution.

Jacob Bar
AI-leveraged GTM and creative built for
capital-efficient growth. →

Gato
Lean, AI-native operations driving
disciplined, profitable growth. →

SipMargs
AI-amplified marketing and creative
behind a breakout RTD brand. →

29% → 20%
ad spend as a share of net
revenue

+249%
marketing profit, quarter over
quarter

Jacob cut ad spend from 29% to 20% of net revenue and
grew marketing profit 249% quarter over quarter.
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O V E R V I E W

Opportunity Summary

Press On Ventures Fund II is a $75 million early-stage consumer venture fund
investing in the next generation of transformative consumer companies.

FUND SIZE

$75 Million Early-Stage Consumer Venture Capital Fund

INVEST MENT  SIZE

INVEST MENT  ST RAT EGY FEES & ST RUCT URE

~$750,000 per initial check: 1% of the fund—

$1.5M maximum per company: 2% of the fund—

Diversif ied across ~45 companies, with no single
position above 2% of the fund

—

Incubations: $250K pre-seed + $500K seed—

Investing from Pre-Seed through Series A—

Targeting 5% to 8% Ownership; 30% to 40% in
Incubations

—

Partner with ~45 Exceptional Founders, Plus 2-3 Internal
Incubations

—

Two Founder Categories: AI-Enabled Product
Experiences and AI-Leveraged Operators

—

5 Year Initial Investment Period; 10 Year Full Fund Term—

20% Capital Reserved for Follow-On Investments—

Bi-Annual Capital Calls—

2.5% Management Fee (reduced 0.25%/yr after
investment period, f loor 1.5%)

—

20% Carried Interest—
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F U N D  I  T O  F U N D  I I

The same playbook, at scale.

Fund I put the thesis to work with $15M. Fund II runs the same playbook at $75M,
with larger checks, real reserves behind the winners, and a platform that lets a

small team do the work of a large one.

Fund I 2 0 2 5 V I NTA G E Fund II TA R G E T

F U ND  S I Z E

I NI T I A L  C HE C K

O W NE RS HI P

F O L L O W - O N RE S E RV E

C O MP A NI E S

P L A T F O RM Operating system built and proven with Fund I founders Operating system and incubations from day one

Terms are identical to Fund I, with one change: the follow-on reserve rises from 15% to 20%.

$15.3M $75M

$486K average ~$750K

3% average 5%–8% target

15% 20% ($15M)

13 founding teams ~45 + 2–3 incubations
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S T R U C T U R E

Fund Design

~45 founding teams + 2–3 incubations
backed across two core categories

C A P I T A L  S T A C K $75M

45.5% 20% 31.5%

Initial investments ~45 companies at ~$750K $34.1M 45.5%

Follow-on reserves Capital held for existing companies $15.0M 20.0%

Incubations Up to 3 × $750K $2.3M 3.0%

Fees & expenses Management fee + fund expenses, fund life $23.6M 31.5%

Roughly 48 companies over the five-year investment period: about one new company every five weeks.

A L L O C A T I O N  BY  C A T E G O R Y

80%
Consumer Technology

Health Wellness Longevity Travel Hospitality

20%
Consumer Products

CPG Experiential
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B U I L D I N G ,  N O T  J U S T  P I C K I N G

Internal Incubations

Fund II will incubate 2–3 companies inside Press On. They follow the same
investment values as every Fund II deal, with materially more ownership.

2–3
I N CU BA TI ON S

$750K
COM M I TTED P ER  I N CU BA TI ON

30–40%
TA R G ET OW N ER S H I P

We’ve done this
before

Founders and operators f irst. Willie co-founded SquadUP and led it as CEO and Chairman for
10+ years, scaling it to $150M in GTV before its 2023 sale to Performant Capital. He also co-
founded TrialTech Medical, acquired in 2020.

Sean spent 14+ years on the executive team at World Travel Holdings, growing revenues from
$600M to $2B and launching and operating its consumer brands.

And we have incubated before. Willie previously ran the Share Ventures Foundry: five new
ventures initiated, three seed financings raising $20M+.

We continue to build products ourselves so that we stay current on the rapidly evolving set of
tools available to our founders.

An outside lead prices each incubation’s seed round. Incubation capital (up to $2.25M) comes from Fund II’s initial-investment allocation. Illustrative; subject to fund
documents.

01

Build

We prototype inside Press
On, on the Press On
Operating System.

02

Recruit

We recruit the founding team
from our operator and

venture-partner network.

03

Pre-seed

$250K from Fund II.

04

Seed

$500K in a seed round priced
by a new outside lead

investor.
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P L A T F O R M

The Press On Operating System

An internal agentic operating system, built by Willie and Sean and run by
Tucker Curtis, our OpenClaw agent. Designed to give our consumer

founders an unfair advantage as they scale.

R E A D S CON T E XT  ·  W R I T E S E V E R Y  A CT I ON  B A CK

In act ive use for our founders, and building toward an open-
source managed service for the portfolio.

This year it ran talent searches for portfolio hires at Skylark and
Magic Story and generated warm customer introductions for
Helix.

Portfolio Founders

S E R V E D

Talent scouting

Maps and ranks
candidates for portfolio
roles.

Recruiting

Outreach, scheduling
and pipeline for
portfolio hires.

Customer
introductions

Warm buyer and
partner intros from
our LP and venture-
partner network.

Marketing
automation

Creative, content and
campaign workflows
for consumer GTM.

Operations

Scheduling, market
intelligence,
competitive analysis
and reporting.

S K I L L S

Tucker Curtis, Orchestration Agent

Routes each founder request to the right skill and runs it.
L IVE

O R C H E S T R A T I O N

Press On port f olio ont ology: compounding data and intelligence across the portfolio, powered by bleeding-edge AI, run
by domain operators, amplified by agents.

Portfolio companies

metrics, needs, hiring plans

Notion CRM

deals, founders, meeting notes

LP & venture-partner network

operators and domain experts

O N T O L O G Y
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F U N D  I  R E V I E W

Consumer AI is moving from thesis to proof.

Two years in, the Fund I portfolio is the proof point for the thesis. Every number
below comes from a Fund I company.

Magic Story 01  ·  A I- EN A BLED PRODU CT

217×
Revenue growth from Q1 to Q4 2025.
October 2026 was its best month ever:
$585K in sales and 15,081 subscribers.

Jacob Bar 02 ·  A I- LEV ERA GED OPERA T OR

5.6×
Net revenue year over year in Q1 2026. Six
straight quarters of growth, and net-
income positive.

SipMargs 02 ·  A I- LEV ERA GED OPERA T OR

+129%
91,000 cases shipped through early
September 2026, up 129% year over year.
Active distribution across 42 states.

Helix.ID 01  ·  A I- EN A BLED PRODU CT

2 sec
A voice sample is all it takes. First
company certified for highly effective age
assurance by voice alone.

10Beauty 01  ·  A I- EN A BLED PRODU CT

$23.5M
Round closed in June 2026, led by Story
Ventures. Ulta moved from pilot to full
rollout.

Cofertility 02 ·  A I- LEV ERA GED OPERA T OR

2.3×
Q3 2026 revenue year over year. 100
babies born to intended parents; in-
network with Progyny.

Vuelo T RA V EL & EXPERIEN T IA L

+506%
GMV quarter over quarter in Q4 2025,
backed by a £50M ABS facility and a
£40M Mastercard partnership.

Gato 02 ·  A I- LEV ERA GED OPERA T OR

4.5×
2025 revenue year over year,
bootstrapped. In all 12 Erewhon stores
and 250+ premium doors.

Snapfix T RA V EL & EXPERIEN T IA L

3×
ARR within 18 months of our investment.
Customers include Marriott, Hilton, Hyatt
and IHG.

“Our Category 2 operators, Jacob, SipMargs, Cofertility, and Gato, are scaling

efficiently, with two operating profitably.”

3 Q 2 6  I N V E ST O R  L E T T E R

09



F U N D  I  ·  A S  O F  S E P T E M B E R  3 0 ,  2 0 2 6

Fund I Track Record

Two years in, Fund I is oversubscribed, marked up and backing its winners.

1.35x
G R OS S  M OI C

1.06x
N ET  T VPI

4 of 13
C OM PAN I ES  M AR KED UP

102%
R AI S ED

(OVER S UBS C R I BED)

RAI SE D

$15.32M

DE PLOYE D

$6.32M
Across 13 companies

CALLE D

$10.72M
70% of commitments

DPI

0.00x

N E T I RR

n.m.
Too early

Doubling Down on Winners

10Beauty

$20M Series  A-1 recap at $50M post. Our SAFE’s  participation rights  secured a guaranteed allocation,
enhanced liquidation preference and board observer rights .

+$1.0M

SipMargs

Includes August 2026 priced round ($2.5M at $23M pre). Pos ition m arked up.
+$306K

Skylark

SAFE at $8M pre; in itial check was at $5M post.
+$50K

Snapfix

Convertible loan at €8M cap, 2x liquidation preference.
+$41K

Jacob: Fund I’s $500K investment is marked at $2.25M (4.5x).

T e lly (SPV, not  Fund I): most recent valuation $600M; marked at 1.8x.

Gross MOIC and TVPI reflect GP marks as of Sept 30, 2026, using each company’s most recent valuation, including SAFE valuation caps;
the fund’s administrator and auditors mark up only on priced rounds. Fees and expenses estimated per fund terms. U naudited. Past

performance is not indicative of future results.
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F U N D  I  P O R T F O L I O

Proudly Partnered with  Founding Teams

$486K
AVERAG E IN VEST M EN T

$29M
AVERAG E EN T RY VALUAT IO N

3%
AVERAG E O WN ERSHIP

13
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P O R T F O L I O  C O M P A N I E S  ·  G R O U P  01

Health & Well-Being

10Beauty
Automated Manicure Technology

$1.5M Inve s te d 2.08 % Owne rs hip

Founders: Alex Shashou & Justin Effron

Pr e ss On Ve nt ur e s De al  M e mo →

Pr e ss On Ve nt ur e s Fol l ow On M e mo →

Cofertility
Free Egg Freez ing via Donation

$460K Inve s te d 1% Owne rs hip

Founders: Lauren Makler  & H alle Tecco

Pr e ss On Ve nt ur e s De al  M e mo →

Feno
Smart Toothbrush & Oral Health

$250K Inve s te d 0.70% Owne rs hip

Founders: H amet Watt & Kenny Brown

Pr e ss On Ve nt ur e s De al  M e mo →

Gato
Premium Chocolate-Covered
Dates

$300K Inve s te d 5% Owne rs hip

Founders: Gabriel la Labi  & Tonya
Rez nikovich

Pr e ss On Ve nt ur e s De al  M e mo →

Jacob Bar
The Healthiest Protein Bar

$500K Inve s te d 5% Owne rs hip

Founders: Jake Levy

Pr e ss On Ve nt ur e s De al  M e mo →

Rhythm Science
AI Cardiac Care Platform

$300K Inve s te d 1% Owne rs hip

Founders: Shawn Kumar

Pr e ss On Ve nt ur e s De al  M e mo →

Operates th e world’s first fu l ly
au tomated, salon -qu ality man icu re
mach in e, u sin g a proprietary 7-camera
compu ter vision  system an d robotic arm
to deliver an  en d-to-en d man icu re
with ou t h u man  in terven tion .

·

Closed a $23.5M rou n d (Ju n e 2026, led
by Story Ven tu res); U lta moved from pilot
to fu l l  rol lou t, Nordstrom pilot l ive;
acqu ired Nimble, con solidatin g 20+
paten ts.

·

Reimagin es ferti l i ty th rou gh  a h u man -
cen tered platform wh ose flagsh ip “Split”
program lets women  freeze th eir eggs
for free in  exch an ge for don atin g h alf to
in ten ded paren ts wh o can ’t oth erwise
con ceive.

·

100 babies born  to in ten ded paren ts;
5,000 eggs frozen  for free; in -n etwork
with  Progyn y an d all  th ree major ferti l i ty
ben efit providers; Q3 reven u e ~$1.6M,
2.3x YoY.

·

AI-powered U-sh aped Smartbru sh  th at
clean s all  teeth  simu ltan eou sly in  20
secon ds, with  an  embedded oral
scan n er an d compan ion  app th at
tu rn s daily bru sh in g in to den tist-
grade h ealth  mon itorin g.

·

Sits at th e in tersection  of two large,
du rable markets: th e mu lti-bil l ion -
dollar electric oral care category an d
con n ected-h ealth /preven tive-care,
with  a defen sible AI moat bu ilt on  a
proprietary database of 20 ,0 0 0 + o ral
s cans .

·

Premiu m ch ocolate-covered dates
stu ffed with  creamy n u t bu tters—plan t-
based, refin ed-su gar-free, low-
glycemic, an d made with  on ly real ,
recogn izable in gredien ts for an
in du lgen t dessert th at’s actu ally good
for you .

·

In  al l  12 Erewh on , 10 Foxtrot an d 7
Citarella stores plu s 250+ premiu m
doors, bootstrapped; 2025 reven u e $744K,
4.5x YoY.

·

A clean -label , h igh -protein  bar with
20g of grass-fed wh ey, beef tal low,
organ ic h on ey an d dates, an d zero seed
oils or artificial additives en gin eered for
wh ole-foods n u trition  con su mers.

·

Six straigh t qu arters of reven u e growth
an d n et-in come positive; ch ocolate SKU
#1 across Nu trition  Bars at Sprou ts.

·

Clou d-based virtu al cardiac care
platform th at aggregates data from
implan table an d wearable devices to
en able remote mon itorin g an d
man agemen t of h yperten sion , h eart
failu re, an d rh yth m disorders, with  AI-
assisted triage.

·

Goes after on e of th e h igh est-cost,
h igh est-volu me problems in  U .S.
h ealth care (cardiovascu lar disease is
th e #1 cau se of death ), with  a software-
led model al ign ed to reimbu rsemen t
tailwin ds in  re mo te  patie nt
mo nito ring and value -bas e d care .

·
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PORT F OLIO COMPA N IE S  ·  GROUP 02

Travel & Experiential

Helix.ID
Privacy-First Human Verification

$ 350K Invested 1.75%  Ownership

Founde rs : Ale x Obe rg & Anna Dorofiye nko

Press On Ventures Dea l Memo →

Magic Story
AI-Personaliz ed Kids Content

$ 300K Invested 1%  Ownership

Founde rs : Erik Obe r & Ale x Hawkins

Press On Ventures Dea l Memo →

Scout
AI S hopping Agent

$ 400K Invested 5%  Ownership

Founde rs : Ethan Arpi & S wati Vauthrin

Press On Ventures Dea l Memo →

SipMargs
Premium RTD Margaritas

$ 6 07K Invested 4.33%  Ownership

Founde rs : Justin Naboz na & Alix Earle

Press On Ventures Dea l Memo →

Skylark
Luxury Travel Remnant Inventory

$ 300K Invested 5%  Ownership

Founde rs : Mile s  McMullin & Mike  Gre e ne

Press On Ventures Dea l Memo →

Snapfix
Property Maintenance Platform

$ 36 8 K Invested 5%  Ownership

Founde rs : Bre tt Robbins

Press On Ventures Dea l Memo →

Vuelo
AI-Native Travel & BNPL Platform

$ 6 8 5K Invested 2%  Ownership

Founde rs : Jaspe r Dyke s

Press On Ventures Dea l Memo →

A single  two-se cond voice  che ck
re place s CAPTCHA, SMS one -time
passcode s, and ID or se lfie  scans,
confirming a use r is a live  human, the
same  pe rson who owns the  account, and
old e nough, with all proce ssing on-de vice
so no biome tric or pe rsonal data e ve r
le ave s the  use r’s phone .

·

First company ce rtifie d for highly e ffe ctive
age  assurance  by voice  alone  (ISO/IEC
27566-1) and first approve d against the
IEEE age -ve rification standard; paid pilots
with Whatnot, Are na Club, Z e e l, Paciolan
and And.com.

·

AI-first childre n’s conte nt e ngine  that
turns an uploade d photo into a Pixar-
quality pe rsonaliz e d hardcove r book in
se conds, placing e ach child’s like ne ss on
e ve ry page  as the  he ro of the ir own
story.

·

Be st month e ve r in Octobe r 2026: $585K
sale s, 15,081 subscribe rs; NFL Playe rs
Association signe d, WWE launching, live  in
the  UK and Me xico.

·

The  first shopping platform whe re  an AI
age nt buys and se lls for you. A pe rsonal
shoppe r that re me mbe rs e ve rything
about you and le ts you purchase  from
millions of busine sse s in a single  cart,
while  se lle r-side  age nts match you with
buye rs be fore  you've  e ve n liste d a
product.

·

Two-side d age nt ne twork cre ate s
compounding e ffe cts that single -side d
assistants like  ChatGPT, Pe rple xity, or
Google  Shopping can't re plicate , with a
sharp we dge  in the  3M+ small
busine sse s and long-tail se lle rs Amaz on
and Walmart can't surface . Alre ady
showing the  mode l works: whe n Ne e Doh
s old out on Amaz on and Walmart , Scout
had 23 SKUs across 1,000+ se lle rs.

·

A pre mium re ady-to-drink margarita in a
can, made  with re al te quila and 100%
natural ingre die nts. A no-mix, no-
compromise  cocktail e xpe rie nce .

·

National distribution with Saz e rac in 4 2
state s; re placing Casamigos RTDs in
Walmart nationwide ; 80,000-case  Costco
orde r.

·

A mode rn luxury trave l platform that le ts
trave le rs se lf-book top-tie r hote ls and
flights with optional human advisor support,
VIP pe rks, and e xclusive  rate s — ble nding
the  conve nie nce  of OTAs with the
acce ss of a traditional trave l age nt.

·

Capture s the  faste st-growing slice  of
trave l (luxury and pre mium le is ure ) with a
te ch-forward, hybrid mode l that
le ve rage s pre fe rre d-partne r GDS
e conomics.

·

A photo-first mainte nance  and ope rations
app that le ts frontline  te ams cre ate  and
track work orde rs in se conds using just a
picture  and a chat thre ad, re placing
le gacy CMMS syste ms.

·

Triple d ARR within 18 months of our
inve stme nt; custome rs include  Marriott,
Hilton, Hyatt and IHG; re building around an
AI task age nt.

·

The  UK’s first AI-native  trave l platform,
re placing the  traditional se arch bar with a
proprie tary AI e ngine  that e mbe ds a
pe rsonaliz e d payme nt plan into e ve ry trip
re comme ndation—custome rs se e
“Barce lona, 5 nights, £74 /month” inste ad
of a sticke r price .

·

£50M ABS facility (Viola Cre dit) and £4 0M
Maste rcard partne rship; Q4  2025 GMV
£2.4 M, up 506% QoQ; Sifte d Consume r
100.

·
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P R E S S  &  R E C O G N I T I O N

Portfolio in the Press

Forbes · WSJ · TechCrunch · Fast  Company · CNET

Nov 2026

Siri co-founder backs Helix for its
voice ID tech

HELIX.ID

AUT HO R IT Y  MAG AZ IN E Oct 2026

The Future Is Now: Mike Greene of
SKYLARK

SKYLARK

T IME O UT  CHICAG O Jul 2026

PSA: Robot manicures have landed in
Chicago

10BEAUTY

P R  N EWSWIR E May 2026

Sazerac Enters National Distribution
with SipMargs

SIPMARGS

VEN T UR EB UR N Mar 2026

Vuelo Raises £56M

VUELO

SHO UT O UT L A

Meet Founders of Gato Dates

GATO

B USIN ESS WIR E Oct 2026

10Beauty Acquires Nimble,
Cementing Its Position as the Larges…

10BEAUTY

VEN T UR EFIZ Z Aug 2026

Discover 10Beauty – The robotics
company behind the first full-servic…

10BEAUTY

SIFT ED Jun 2026

Vuelo named to Sifted Consumer 100
(2026), ranked #100

VUELO

R HY T HM36 0 May 2026

Rhythm Science Secures $6M Series
A

RHYTHM SCIENCE

WWD Dec 2025

Interview with Alex Shashou
(10Beauty)

10BEAUTY

HEAL T HCAR E B R EW

Making Egg Freezing Free

CO FERTILITY

FIT T  IN SID ER Oct 2026

Cofertility's Frozen Egg Donation
Program Joins Progyny Network

CO FERTILITY

Y O N K ER S T IMES Jul 2026

The First Robot Manicure in New York
has Arrived in Yonkers

10BEAUTY

WWD Jun 2026

10Beauty Secures $23.5M Funding
for Robotic Manicures

10BEAUTY

AUT HO R IT Y  MAG . Mar 2026

Shawn Kumar of RhythmScience —
Career Journey

RHYTHM SCIENCE

Y AHO O Oct 2025

My Favorite Gourmet Chocolate Dates

GATO

WSJ

The Art of the Alix Earle Deal

SIPMARGS
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https://www.businesswire.com/news/home/20261029265076/en/10Beauty-Acquires-Nimble-Cementing-Its-Position-as-the-Largest-Player-in-Intelligent-Beauty
https://venturefizz.com/insights/discover-10beauty-the-robotics-company-behind-the-first-full-service-robotic-manicure/
https://sifted.eu/rankings/sifted-consumer-100-2026
https://www.rhythm360.io/resources/rhythmscience-secures-6m-series-a-investment-led-by-cedars-sinai-health-ventures
https://wwd.com/beauty-industry-news/beauty-features/10beauty-founder-alexander-shashou-the-catalysts-1238361905/
https://www.healthcare-brew.com/stories/2025/06/12/cofertility-startup-egg-donation-free
https://insider.fitt.co/press-release/cofertilitys-frozen-egg-donation-program-joins-progyny-network-expanding-access-to-egg-donation-through-employer-sponsored-fertility-benefits/
https://yonkerstimes.com/the-first-robot-manicure-in-new-york-has-arrived-in-yonkers/
https://wwd.com/beauty-industry-news/beauty-features/10beauty-secures-funding-robotic-manicures-1238985583/
https://medium.com/authority-magazine/shawn-kumar-of-rhythmscience-inc-how-my-career-journey-has-shaped-how-i-lead-today-7196696f0a97
https://www.yahoo.com/lifestyle/articles/gourmet-chocolate-dates-taste-candy-173000500.html
https://www.wsj.com/style/alix-earle-deal-alex-cooper-podcast-poppi-019f0cca


C API T AL  DE PL O YM E N T

Press On Ventures Fund I
$6.32M deployed across 13 portfolio companies · $2.11M reserved for follow-ons · $2.45M dry powder

T A R G E T

$15M

R A I SE D

$15.32M

A S OF

Sept 30, 2026

F U N D  R A I SE  P R O G R E SS $15.32M raised of $15M target · 102% · oversubscribed

$0 $5M $10M $15M

D E P L OY M E N T  P A CE

3.16M/yr

Year 2  · 2025 vintage

R E S E R V E  R A T I O

0.33:1

Reserves per dollar invested

A V G  CH E CK  S I Z E

$486K

Across 13 portfolio companies

CA P I T A L  CA L L E D

70%

$10.72M called from LPs

D E P L O YE D

$6.32M
of $15.32M raised

41% put to work

PORTFOLIO  COMPANIES $10 .88M · 71%

Invested

Deployed into portfolio companies
$6.32M 41%

Reserves · Follow-ons

Earmarked for existing companies
$2.11M 14%

Dry Powder

Available for new investments
$2.45M 16%

FUND  OPERATIONS $4.44M · 29%

Fees & Expenses

Management fee + fund expenses
$4.44M 29%
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S P E C I A L  P U R P O S E  V E H I C L E S

Co-Investment Alongside Press On
SPVs are separate vehicles from the main fund, enabling targeted co-

investment alongside Press On Ventures. Fund II LPs will have co-investment
rights.

Snapfix
Property Maintenance Platform

€594K SPV Inve st me nt

8.90% SPV O wne rship

Founders: Brett  Robbins

Press On Vent ures Deal Memo →

Telly
Free Premium TV · Second
Screen Revenue

$565K SPV Inve st me nt

0.22% SPV O wne rship

Founders: Ilya Pozin & Shervin Pishevar

Press On Vent ures Deal Memo →

10Beauty
Automated Manicure
Technology

$2.64M SPV Inve st me nt

2.90% SPV O wne rship

Founders: Alex Shashou & Just in Effron

Press On Vent ures Deal Memo →

A photo-first maintenance and
operations app that lets frontline teams
create and track work orders in seconds
using just a picture and a chat thread,
replacing legacy CMMS systems.

·

Already deployed across major
hospitality customers where compliance
and uptime are mission-critical, with a
wedge that scales into adjacent
verticals (healthcare, education,
property management).

·

The world’s first free, dual-screen smart
TV. A 55-inch 4K HDR display paired with
an always-on Smart Screen that delivers
personalized ads, news, sports scores,
weather, and AI-powered content
recommendations.

·

Founded by Pluto TV co-founder Ilya
Pozin. Shipping hundreds of thousands
of units, with launch advertising
partnerships including Microsoft,
Spotify, Harman Kardon, and
Magnite.

·

Offered on pro-rata basis to LPs; 1/10 fee
structure.

·

Operates the world’s first fully
automated, salon-quality manicure
machine, using a proprietary 7-camera
computer vision system and robotic arm
to deliver an end-to-end manicure
without human intervention.

·

Co-founded by the team behind ALICE
(acquired by Expedia for $130M) plus an
original Roomba engineer; raised $50M+
with signed commitments for ~1,000
locations and live pilot deployments
inside Ulta Beauty.

·
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https://www.linkedin.com/in/brettaustinrobbins/
https://docsend.com/view/j22bhzvznqezxe73
https://www.linkedin.com/in/ipozin/
https://www.linkedin.com/in/shervinpishevar/
https://docsend.com/view/95wu8htdxw4ems8v
https://www.linkedin.com/in/alexander-shashou-42a43b36/
https://www.linkedin.com/in/justin-effron-b11b0455/
https://docsend.com/view/qvf88s5ewvc3vyfa


O U R  N E T W O R K

Co-Investing with World-Class Firms
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https://upfront.com/
https://palmtreecrew.com/
https://www.bam.vc/
https://www.tenoneten.com/
https://boldcapitalpartners.com/
https://www.lererhippeau.com/
https://www.redseaventures.com/
https://jumpcap.com/
https://www.bbgventures.com/
https://www.courtsidevc.com/
https://www.nextventures.com/
https://initialized.com/
https://offline.vc/
https://point72.com/ventures
https://www.shine.vc/
https://www.tusk.vc/


T H E  T E A M

General Partners

Willie Litvack
FOUNDER & G ENERAL PART NER

Founder/Operator: SquadUP, Inc. - Co-Founder, CEO and
Chairman for 10+ years. Scaled business to $150M in GTV, 30%
operating margins. Acquired for $18.7M by Performant Capital in
2023.

TrialTech Medical - Co-founder, led product, strategy, and
customer acquisition. Acquired in 2020.

Share Ventures Foundry - Foundry Principal, initiated five new
ventures, completed three seed financings raising $20M+.

Instill - General Manager from inception through seed financing.
Led product, strategy, recruitment, and fundraising. $3.6M seed
round led by Greycroft and Comcast Ventures.

Duke UC LA And e rso n Sq ua d UP T ria lT e ch Me d ica l

Sha re  Ve nt ure s

Sean Tolkin
FOUNDER & G ENERAL PART NER

Owner/Operator: World Travel Holdings - Executive Team 14+
years. Grew revenues from $600M to $2B. #15 on Travel Weekly's
Powerlist.

Launched and operated brands including Cruises.com,
CheapCruises.com, CruisesOnly.com, Villas of Distinction, Dream
Vacations (2000 franchisees + 3000 ICs). Consistently grew annual
EBITDA 10-20%.

Duke C o rne ll Ho t e l Scho o l Wo rld  T ra ve l Ho ld ing s

C ruise line .co m Ship ma t e Re so rt  Fo r-A-Da y
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https://www.linkedin.com/in/willielitvack/
https://www.linkedin.com/in/sean-tolkin-336a0526/


T H E  F U L L  T E A M

Meet The Team

Madeline Litvack

HEAD OF PRODUCT

Sam Christey

HEAD OF INVEST OR RELAT IONS

Nikhil Bhambi

VENT URE ASSOCIAT E

Mukul Anand

VENT URE ANALYST

Gianna Orozco

FRACT IONAL CONT ROLLER

Tucker Curtis

OPERAT IONS AGENT
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https://www.linkedin.com/in/madelinelitvack/
https://www.linkedin.com/in/sam-christey-47a0a54/
https://www.linkedin.com/in/nikhilbhambi/
https://www.linkedin.com/in/mukul-r-anand/
https://www.linkedin.com/in/gianna-orozco-2852838/
https://openclaw.ai/


O U R  N E T W O R K

Our Venture Partner Network

35
VEN T URE  P ART N ERS

6
M AJ O R M ARKET S

NY · Miami · SF · LA & more

6
M AJ O R IN D UST RIES

Technology · Finance · VC ·
Healthcare · Impact · F&B

16
F O UN D ERS &  C EO S

20



N E T W O R K

Venture Partners
Example Experts from our Network of Venture Partners

Michael Diaz

Inve s t o r & O pe rat o r

CEO Palm Tree Crew Holdings, live events,
experiential, consumer investor and
operator.

Arthur Leopold

Inve s t o r & O pe rat o r

CEO & Co-Founder @ Agentio; Former
Employee #1 & President @ Cameo.

Tyler Watson

Dat a & T e chno lo gy

Solutions Architect @ Databricks. Former
Data Scientist at Grindr and Walmart.

Josh Neckes

Dat a & St rat e gy

Co-Founder & President @ Bobsled;
Former Co-Founder & President @ Simon
Data.

Hamet Watt

Co ns ume r & Impact

Founder & CEO Share Ventures. Board
Partner Upfront Ventures. Senior Advisor
BCG Digital Ventures.

Madeleine Macks

O pe rat io ns

COO @ Ella's Flats. Former Consultant @
Boston Consulting Group.
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https://www.linkedin.com/in/michael-diaz-a3a63426/
https://www.linkedin.com/in/arthurleopold/
https://www.linkedin.com/in/tyler-n-watson/
https://www.linkedin.com/in/jneckes/
https://www.linkedin.com/in/hametwatt/
https://www.linkedin.com/in/madeleine-macks-35930165/


P A R T N E R S H I P

Why LPs Partner With Press On

We sit at the intersection of deep consumer operating experience, a venture-
partner network across hospitality, media, CPG, and healthcare, and a portfolio

that is now itself a proof point for the thesis.

01

Operators backing operators

GPs who built  and sold companies give hands-on support.

On 10Beauty we had the rights, the relat ionships and the
convict ion to step into a challenged recap and emerge with
a stronger posit ion.

02

An LP base that opens doors

Our LPs are operators too, many from the categories we
invest in.

35 venture partners across 6 major markets.

03

Co-investment

Fund I SPVs in Snapfix, Telly and 10Beauty.

Fund II LPs will have co-investment rights.

04

Built for leverage

An agentic operating system and internal incubations give a
small team outsized reach and ownership.

See Incubations and the Operat ing System.
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F U N D  E C O N O M I C S

LP Terms

F UND T IMEL INE

Initial Investment Period 5 Years

Full Fund Term 10 Years

Capital Calls Bi-Annual

MANAGEMENT  F EE

During Investment Period 2.5%

Annual Reduction Post-Period -0.25% / yr

Minimum Floor 1.5%

ECONOMICS

Carried Interest 20%

Follow-On Reserve 20% ($15M)

Total Fund Size $75M

INVES T MENT  PARAMET ERS

Check Size ~$750K ($1.5M max)

Target Ownership 5% - 8%

Incubation Ownership 30% - 40%

LP Co-Investment Rights Yes

Investment Stage Pre-Seed → Series A
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Let's Build Something
Transformative Together

E M A I L

invest@presson.vc

W E BS I T E

presson.vc

F U N D

Press On Ventures II, LP

© 2026 Press On Ventures. This document is for informational purposes only and does not
constitute an offer to sell or a solicitation of an offer to buy any securities. Past performance is

not indicative of future results. Terms are summarized and subject to the fund's final
governing documents.
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